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In National brand era, the World Exposition increases

4-4. 24 it shows the spatial design trends. At the same time, it
5 2 & is a field of space design marketing. Each pavilion plays
a major part of space design marketing as a media.
FaEd According to the concept of space design marketing, the
pavilions are designed to hold the visitors, to symbolize
the nation identity and to evaluate the nation image. In
2010 Shanghai Word Exposition, the pavilions express
the national identity in the following ways: modernization
of traditional architectural technique, installation of
traditional color and materials, creation of space in the
basis of symbolic concept and making a landmark. They
emphasize also themselves through powerful mass and
surface design such as dramatc form and
three-dimensional surface, surface adapting to the change
in the surroundings, kinetic surface showing the visitors’
=ggot circulation and digital interactive surface.
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Title Gold Silver Bronze
Theme Development| Germany Russia France
A | Creative Display |Saudi Arab| Japan Indonesia
Pavilion Design UK Korea Spain
Theme Development|  Chile New Zealand| Ireland
B | Creative Display Sweden Poland Morocco
Pavilion Design Finland Norway Denmark
Theme Development| Algeria Turkey Peru
C | Creative Display Slovenia Czech Qatar
Pavilion Design Portugal Hungary Greece
Theme Development| Mauritania | Cyprus |Cape Verde
D | Creative Display |Pacific Joint|Liechtenstein| Jordan
Pavilion Design - - -
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1) BE 3Hopolx Helg dEe od 2tk "1 An
exhibition is a display which, whatever its title, has as its
principal purpose the education of the public: it may exhibit
the means at man’s disposal for meeting the needs of
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