Hl-GHol 93 Fu dHAEF o)A A

A Case of Advertisement Illustration by the Metaphors

Kim, Kyung-Sun

Kwandong University

AAAZL  AHEE
D5t dishel A4

Shi, Wen-long
Graduate School of Kwandong University



1.4 &

1-1. 754
12, A7 2 WY

2 A7 H4HT B3 Qe A

2-1 FAPIHO ZA 9] HIF-H
2-2. vl FH-e on
2-3. Aol 2 A9 B del=Ed ol

3. Hl4Ho 93 Fu dH2EH oA A

Iy ~EHolA
A 2EH oA
gy ~EH oA
g AEF ol
g ~EH oA
gYAEH oA

3-1.
3-2.
3-3.
3-4.
3-5
3-6.

a8

KK

of ot 2 (0 rlo X

Rl

rf of rf o oE ok
o

ol off o ofd o of
M H

% % % 2 o o
k1

=

"~
El
i
rl

rir
Ao
fo
10

ko
B
Yo
>,
)
re
N 9

[0

o4 9

I

£

A

N

il

flo

>
¥ e

2 i

o
finj
Hir
o,

fir 4

>

Y
2
>

ol N 2 fo
[
-
ok
i
o
=
K
re
V)
L
o= 2
o,
2
tlo
o
K

re.
f'm_ i _9;
(d ;
il >
o -
K ol
o 1% o
T ooy 2
[y fo ot
m ook
Loy
= e
Oy
£'m1>
o o |
lo
) 0
B
e
z 4 £
Jo

u
o 0150
oh
3R
y T
4
>
%
)

o7 FAEH BlfHe 4

He dubder ERstal e AF(HMR, simile),
(K2, metaphor), < 1BH(H#EAL, personification),
Al (FEm, synecdoche), #H-f-(Halii, metonymy), F+

(g, allegory)Z 315

Fa dY2EolAe oY F/7Y AFF, 7
QB a8 FBULE Yo E BTt ®
A3 AGH 4, W 4, AR, 4 oUW 4, F
1 2 agla FHHel 4907 F 2] BAEA
o 2 Jked AEF dH2EelAe AW 4

o)

=
71983 de2Ed oA 23] 245U
B d7e &5 33 desEdoldd udd
75 243} st=t 71odsk= A7I7F 2 Aolgka

Ao
AZrel, $A8HE W, #1 Qe zEdolA

Abstract

Generally, an advertisement expression is composed
of language factors and visual language factors, of which
the latter is more effective in advertisement than the
former, advertisement experts say. Especially, this thesis
recognizes illustration, one of the visual language
expression ways, to be important in enhancing the
effectiveness of advertisement.

Hence, rhetorical metaphors are applied as creative
expressions of advertisement illustration. Rhetorical
metaphors are generally classified into simile, metaphor,
personification, synecdoche, metonymy, and allegory.

The illustrations of various product advertisements,
business advertisements, and public  service
advertisements are analyzed. A total of 22 advertisement
lllustrations including 4 using simile, 4 metaphor, 4
2 metonymy, and 4

lllustrations of the product

synecdoche, 4 personification,
allegories are analyzed.
advertisement are 14 altogether including 4 with simile, 4
synecdoche, 3 personification, and 1
allegory, which is about half of the total works. 6 public

2 metonymy,

service advertisements, 2 business advertisement
illustrations are analyzed.

The studies of advertisement illustrations by figurative
rhetorics have been increased recently, but it doesn’t
seem to be enough. Therefore, | hope this paper will
contribute to activating studies related to advertisement
illustrations and providing basic theoretic basis necessary

to stir up creative illustrations.

Keyword
Visual Language, Rhetoric Metaphors,
Advertisement Illustration
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