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A study on visual expression effect of editorial fashion photography
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Photography is being used in many parts of
visual media as a medium which can most
emphasize reality called the essence of
photograph in a respect of high sympathy with
readers. In other words, it is becaus editing a
real image of one cur of photography can
bring more appeal than dilating with a lot
words.

Photographer’s role especially is important in
editorial fashion photography composed of
sensual pictures with story unlike fashion
advertising photography whose aim is just ad
vertising photography.

In addition, we can look for an example of
lay-out that makes a picture comr to life with
using trimming, close up and long shot,
picture’s size, the flew of eyes, space and
ptoportion, angle, etc. in the magazines.
Although the advance of technology and skill
enlarge thepossibility and fields of photograph

expression, we should edit a photograph with



focusing more on what to take than how to

take today pursing more quality than
technique.

Keyword

magazine, editoriel fashion photography, photo
story.
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