Marketing Effect of Space Design Applying ‘The Third Space’
- Focus on Mobile Communication Companies’ Experience Shop -
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Abstract

‘Third Space’, the concept which appeared in
1980s, is the most comfortable place other than
one’'s home and office, where one or the masses
can take a rest and refresh oneself with staying
there on regular basis. In a word, it means 'A
Home away from Home'. It is shown that, for
enterprises and customers, space becomes having
an additional concept of "Third Space’ as well as
functional meanings due to the sentimental
propensity to consume, widespread construction of
commercial buildings, changes of off-line space for

the development of telecommunication technology
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