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Abstract

Along with rapid changes of this era, the media
paradigm has changed. There has been a small
change in the paradigm of the change in life culture
from the public to the individual with the appearance
of new media, which, owing to its characteristics of
mobility and portability, has become highly mobile.
Since Korea became part of the industrial society,
there have been unprecedented changes such as the
change of the business environment and life style
according to the rapid growth of the internet, the
broad application of digital technology, the continual
opening of new ventures, and the great shift of
excellent human resources. Despite the appearance of
the new media, it would be difficult to expect
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further growth without diverse contents suited to its
appearance. The core is the destruction of the
customary business practices of the 21st century and
the

systems for securing excellent human resources with

introduction of human resource management

the new concept. Unlike a company simply pursuing
profit, it is necessary to consider the position of a
consumer from the perspective of the company, and
to develop a company’'s independent promotion and
marketing in the sense that the company goes with
the consumers. It has become a more important
issue than ever to build a relationship with
consumers for approaching the sensitive code that
consumers desire from a company, and a company
needs to satisfy a more diversified consumer
mentality by shifting the value of the company itself
to the value of mutual coexistence by exceeding the
expression of differentiated values in promotion and

marketing.
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