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Abstract

This study examines online media web identity
discussing new media identity system.

The extension of existing brand identity into on-line
new media has made applying media for brand
identity exand with the process of production and
marketing, and on-line and off-line can be used
together in the process. The on-line brand and
application system in the new media era are
extending and blending inducing a new paradigm of
brand identity.

The emegence of brand identity in existing design

identity means expansion of company by developing
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new brand and new marketing. In the meaning of
expansion, it is requred more sophisticated discussion
to apply new media system with offline identity
system. To include various digital media or online
media in existing identity system, the new
environment and physical characteristics of existing
environment reveal clear differences. In general,
position of branding is growing with industries and
culture. It means growing concepts of hranding. More
study is needed to conquest the limitation of existing
identity system which has offline media foundation
and is possibly applied with new media identity

system.
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Main Color
Daum Yellow or Daum Orange or Daum Light Green or
Pantane 124 Pantane 152 Partone 359C

Process Color 15, 100,K5
RGE Coor 242, G206

‘Daum Red or

Process Clor:M45,Y80
RGB CobrA254,6 140, 82

Pocess Color 45, Y50
G Color - 140,6 22,845

Daum Light Blue or
Pantana 22050

Process Color-C70, M5
A8 Color- 77,6 178,8210

Pantono 1535 Pontano 384 € Partono 020

Process Clor: M65,Y 80.K15
RGB CoorR216, 676,814

Process Color 060, M30,Y80, K5
FGB Color:7.48,6 107,844

Process Color-CE5, M 30.Y 10, K18
HGB Color-135,6,98,8137

Partone 477 C
Pocess Colo Y15,
AGB Color-127.6 127,8 108

Sub Color
Daum Black Deum Silver or Daum Gold or
sl K100 oy Prn 720
Daum Dark Green or
Pantone 364 C
Frocas Colo C0, M0, Y90,
Daum Orange or Daum Light Green or
Pantone 152 C TR = Pantone 369C
Process Color - M 45, Y 90 Process Color : C 45, Y 90
Lol oot Daum Dark Blue or
- Pantone 302 C

Process Color:M 15, 100,K§ -~~~

Daum Red or
Pantone 1535 C
Process Color: M6S, Y 90,K15

www.daum.net

Daum Red or
Pantone 1635 C

Pracess Color: M 65, Y 90, K15

Daum Orange or
Pantone 152 C
Process ol M 45, Y 90

Daum Yellow or
Pantone 124 C
Process Color M 15,Y 100, K5

Daum Dark Gray or
Pantone 417 C
Frocess Color Y15,k 50

Daum Light Green or
Pantone 369 C
Process ColorC 45, Y 90

Process Color-C 85, M 30, 10,K 18

" Daum Light Blue or

Pantone 2925C
Process Color:C70, M5

Daum Dark Green or

Pantone 364 C

D+i

www.daum.net

Daum Dark Gray or
Pantone 417 C
Process Color :Y15,K 40

Process Color: €78, M 15,Y 90

Daum Light Blue or
Pantone 2925 C
Frocess Colo-C60

" Daum Dark Blue or

Pantone 302C
Process Color: C85, M 25, Y5

<37 6> 0|C|o{e] MATH (www.daum.net)

NnCsOFT o

+ Main color
0 oot 8 i
PRNTORE: 27350 PRHTORE: 35¢
oYK g5/a0/0/0 cryKo/a0/90/0
ROE: 50/36/141 REB: 255/179/ 22
4322480 #FFB3IG
HYUHDRE SHEET: H5-537 HYUHDAE SHEET: H5-203
* Sub color
0 e o -
PRHTOHE: Cool Groy 7C PRHTONE: Corl Bray 9C
CRYEO/0/0/35 erTKo/n/o/sn
ROE: 66/ 166/ 68 REB: 128/128/128
ARERERD BT
HYUHDRE SHEET: H5-703 HYUHDAE SHEET: H3-704
8 we
CHYK: 0/0/0/0/100
REB: 0/01/0
#000000

<28 7> o|C{ofe| MATAE (www.ncsoft.com)
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2A W (Unin vlol A =8z} o Z Aol A
2¥la s FARCF B,

+ Top & Down Layout

0.9a
NCSaFT" «

+ Right & Left Layout

> nCcsoFT -

050

» Minimum Size

P -
" :’,} S N ncsoFT J Tmm
et 26mm

1imm

- Web T _
-\, Aoginel ‘; NESOFT |27
nesoFT | L
L— aspixel
53pinel

1]

<Jg 8> =M HRIE MEst of|(www.ncsoft.com)
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