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Abstract

As to the process that Saturn overcomes the
existing GM brand image, and it is settled as strong
brand, there is much other thing which suggests
that reality of enterprises in Korea where there can
not be many brands that some real identity has
established. The core factors in establishing the
brand identity by Saturn is to come from the
philosophy that pays attention to the relations with
the customers thoroughly. It proves that the
fundamental assumption is not centered on one-off
trade any more, but that it moves into the concept
centered on the relations with the customers. At the
same time, Saturn’s ways are entirely different sorts
of ones compared with the ones of competitors. And,
Saturn’s identity is created by the internal
institution, employees, culture, value, structure,
system, etc. As to Saturn’s brand identity formed
from such rooted fields, it appears as a result
combined with any special programs. It needs
various sorts of marketing programs that makes its
range widen except for the existing promotion
program. In addition, it proves that the true
marketing effect is not created until it is integrated
with visible direction in order to create synergy
effect. This case was one that shows how GM
overcame various factors of disorder, and created
strong brand, simultaneously, how GM maintains its
success already made.

This study is to establish the effective evaluation
standards empirically in order to make gaps close.
On a basis of it, this study is to verify the
correlation with the automobile owner’s attitude of
experience, and intention to be transformed for the

selection between the brand and size.

(Keyword)
Advertising Campaign
Brand Equity, Brand Loyalty, Brand Association

[. ME

1. ool Zey 3 =55

ZAEe Bz FEolEhe T oA A RE 7
AES AGHATE HAWHS wF, HAE= 2Rk
FaAe] vl uxH Zlo] 259 VY 2 A 4
Aoty BilE zRibel] #A3E o2 wlF 9 JhdA
o] A9 7|25 vl Zag A ohge, A
FTAQ BAE FEof Al B3 FFAEU £ E
Fel &8 9EA FEAA AAE AT =
F ok webd E =0l M=General Motors2]

Santurn®| A AJFHQl BE F5 HI;: ololdl

el P o A wPe

il
rlo
2
B
[
=
59
ofe M
oX I
iy
& T
.
Koo I
42
o 2 o
o |z
2 ool o o§d
1 rlo

fooft N oo

4 glojof @} o= 59 ‘g A
QL AREAF 7]l u}is}
“ojul 7} 7]Fo] AHAubZ ukE

og H
30,
i
N
B
o

o

A7 QRI7P HEE “FE olfE AL A
TujAl S EAEE dEsiAY ddeErl e
‘WA oS FAskEE o] A AEaglol
Lo 7k?” o] Aoltl EA7bA B3] JERG
AFEL T2 Hj2d<Swan and oliver 1991
Yavans and Habib 1987>,°% 1<Lehmann 1977:Yavas
and Habib 1987>¢} <A+ FAAE<Stewart and
Hood 1981>7} A& Ball=e] tidh Bl= T+
o| o] M= Gl st AF3ATED

7199 vA" o], FRAARATUANE 22
aE Ftoba] kAol & vldE e Hallse
Folgh= AHolth v ajA, 7ISdo] THA SR

%
Egstnd s BEE JYE LA FE-FUS
H

ko

-

JRElE o) Folth. 2 el Aol ofu]

A= ofo
B AerglolA] AAHAEA A B g,

rot

D) AFs, MESHoll et ool sas ME
=27|8 opFEREoi P4 1998 winter P3



378

BAETE} BB 4F J190) dF AT - AAY

we] Ag7ld GME 191d 49 5H%$ (3% 54
oot A W ALY g & 5 A 4E
gk ool m@ Ao GME HAnAYAE v
%

ﬂl

e
=

G E Bgol, 2/ &7 #H, %BdrA T
4727 7, AAFE A 7A98S FAs2 ek

A ExT EQEY [Fleg], &ty (A9
olitt. o] zkek AAE 7] Y3 GME HE3S|ARRL (A

gl 19879, 509$= T A, 73 EnlE
AR 5 90d 11l ERAZ. A el 97)d
= 7 ey, A FAueet A7 AAew
o= =2EA AR, ditaHAe B8 A2 A
olAE &2 HrHE Wi Qv 919 9¢, e 1%
ol H= AR 17 S Aviel] AviA, snbg &
2ublles Fojujal A& 21%% .

1985 19 79, General MotorsAte] 3% Roger
Smith+ Saturn Coporation®] A4S WEFT 1+
AE ] S-S 7] A “o]3E GMe] w=mAEAke]
7]%40 ﬁzgai xg}_ai }‘6“‘2 %“017<]7] _(HEH oy sk
Aleolth gkl shgitth o] M2 3Ake] wAdE vt
= vl AR Az MAZR e #F
A, 4t aga aAnEe] Exs d4she #HYE
FHAZE, Ao} Fof 27} o7l s =
= Aok AEe H¥e GMOZAE oA 2
doldrk 2o, vi= ARET}L AFAA FYAE
2 Q3] "olxl 43S Azbsl| 1rhA X
stth A Y ZRAEE @S AlgEo
o] AL AAA o HAEINE =
A sEo] FEsita Azekes
T3 GM AARE 7 2
ok AEisich sk A
WE, e ehdgh :
g 709 2= FE(Pinto), 30 t] HA|
i*(Taurus)%iP AEnket, v A g A
des Fo shuE A slolth
AMEe] BAlletErdo AFE 7MY 7R B
Fv Aol ntx2 e AAisolth Qe 19910l
74000007 FH 92delE  196,000t17F, 93dddlE
229,000t, 94l = 286000t]7} EH ) o] AL Hl=r
Ul 20099 710)de] BAlEE FollA 8HAe] A& 2t

=
A
L2 1o

2
Y
>
i,
T 2
I‘J? it
=
oL o
ms!
n % g .i“% 0.

[
[>

[
[

JH R
e

L

g
[-'V'
2
w
&
o
o
ue
AT
il
N
2
&
32
32

Ash= AAolth wA] Z9] o AzERFO] AjE S
APAQ AArdEs T AHS srkete 245 B
Al BAEST t&o] Ajdo] AarFow vjE A
F3 RS Aekeshd o2 AAVES 9 RESk
& Aol A4 = vk AR o] 7Tl AE
RIS AreEs Adskaith

T A2 ARl v 2 il vt
o W7l el AR Aol &3 Ko e] Al
A FEAQ BAl=e] Ao vk &

g

x

i o%.
I

- o
&

o=t

(r

T

__A__},{,

I

et Ed A& 55%
Az A& 27%

i
o|\
ol
o
I
>
=5
rr
=

—.~

)

ol

=T
lo

ot frl
l_E 1
rg oo
>,

o
o &

=
o,
i

@

i
09:2

de o
il
12
o
o
=Y
RN

ol

ol

o

3l

rin

>

2
ST

N
N
i od
ololt
o oX
of
lo T
fftl
i
— oX
N
__(lg
N
rlr
s R
ot -
o >,
o X
2
T2 5
™o

Moy N ose e ol o
2L
Y
11

-
>
o
B
no&
lo
>
o
(e
ol
I
(m
LN
Iy
u
foo
el
=
L Jpe

e

Mo o

2
S

I —
o

A

A W 7180 GEEE 3t dA
1930 d] Sk o]F = AZ=YAS
Qlate} 2 ]E7} s Eﬂo °L§]r"175} 95 5
H = 60%7F A=
oloJu} discounted fleet Sales(tﬁﬁ“j el
& otk B3 g T "HEM] ofalf o]z
2

2 1
RN
>
y o
S
y
rir oh
Y
N

wet qjn

o



379

N Ao gEHoIArks He AuololA
HolE delEe] UEERe dopd & vk F e
24 AGR AN BelEe AV Al A 7

F AAYE, Fe Az olo] T AT A
nasea dusgt. Desel o odd Hrhe
wof Algle] Bitol el vhale AT T4 gy
Whsie Andn nase] B oe FHdA
B f5o], BAEAE 2 1o} uAA Aol
)

£ Aoz oA Bl Fag 47, nas
% = B

A=A golm x| 7F AL H,

1 gell=o| &t AE
AE 2ol o gk = ]
PowerAte] o8] ZAMAZE2 A|Fo Ui AH|ze
FAAQAE A & gk

JD.Power?d] Fvjwk=Xx]4=(Sales Satisfaction Index:
SSD-uH ) v, Z7AFANH 52 =43 A
F3het - FrioA A" dx A9y, Adet
o olef 4915 At yolrt AJE2 ] D. Power
9] 19921 12| =(Customer Satisfaction Index:
CSDHE 7t A E 39E AA8HAATE o] nARER| ¢
AFT S 1do] Ak Aol AFFA defay]

% 2o A58 # Ao)T 19924 CSETboIA

o
o o

) = |
o o = o

it

2
5y
rr

Power?] F7}A] A FoAl Ajdo] @ =2
19939, 94, BIAA FAEHATE %
Be gdo] SSIoM = 3502 Sab4a 95d

A2 AAAt FAAS SAeE ® g
=

m
o
o

& éi‘iu

v N

Ho @ orr —

4 g A
o] 174 AE A7} (original list price)S
TE Hoz MAHY g

of#le] 7H4 S 71Esta gldlen maEle) Yike] B
dE2 gxr ¢ v 7Age] WEL U9t
1G22 e Avbs AsA FulE st

oA Mee] zojAowm QIAH L It

ol

M
30
rlr
>

-

i

>
-
112
o

2) S5 MUZEDEHA MEARIFO HETEA,
227|120 eI T21996 Summer p43

N
2
Bu)
=
r
o
e
>
e,
>N

sl AAFE Fe
Sl EAAE BeiFT] Aol Agel e *
3 Bi== o Ay AA ZHET 3000E 014 5000

= e dgsan. o Ade AEA

AN A aEA] el FAYRT= A

f
4o o i

ol
-

o

we)

dsolswe] A 24
o4diel 87%2) AR wholojSo] AFH oz
Sol7] A FHE Aoleka g oRe F4
D Fol 8% 715 e Ae] FESA 4w Aol

of Ea kA whel g

=)

. Power®] CSI, SSI #]

Q) 0 $54L welFE FAY T 4+ 9

E ES AH[AEY A" gk 2 Bk o}
gt Bl s 2 E wkedste Aol

AME ] frabge] HolE o] 7H4 552 A
et Baleo syt dup A 2RI7EE YEhE
th gk dert Asak ARG ol A AfrAbe] E
gRoj= ARS 29 RS W 1 Z2e] Al
oldd A5 FHEtAE AHIAERE 2SS HAIF
2o £ A& 878tk & oJd AfAES Asat
Lol AHAES] AHE A A HAEES Fes] 7
T &4t} ‘Saturn groupies’'#Fil EHEE 533 OF
o] HFE el A= sk 919 oy
AstEL 60T F2ubae] F5 vl Azl &
v AU o= BRHE=AAY np A A g 2
o] Aol W= JrkeE AL vig & ol FA
o F% = 7

=3

3 El= ox|z

AMEE AAEE FFse QoM E AT A ot
ERAZAIGH A 9] BEJAEE A gl 1%v] 7o
Aol F A% 4704 vl 40%74A Zehskeh g
d o= 79%0l gdlom 4dFo= A 10%
5k v R ZAA] B3 19929 el 14%° &
P o] A2 Dodgedt EE|oHS v HEE Fold
o nlzY, nAZHA] GeoZ UAME 71E0|AY. Y
of7} 19949l = 17%°l Edl=d| oA FAdz %
1E B g AAAES A=} A9 uiEdt

g



BAeTE Fuggad A Z1del dgd A7 - I

Fol At ol J&s 3 2 o aiE guksitigtE AjE9 A4
T AL 7t ZrIOWQAEY] EFEHA g
4 Hi=01440|0|X[(Association) AARTHE Holtk
Aee BAsddo|nA S Fxaju=d olME 9
S Holyth A dd $ Bx ARANFFHNENES 1 MAAZ| Z=o| U= ME
AEE 9m7E g AFRE)S ddeR 2ARRE A 27158 Mg #AEgE= Evke] AMl(civic)ol L
Aol oAl Ao A A4 olmAE 7RI glrhal =2 kel FEEHcorolla) T Hlus| FHAA dlE
58 SeA7t 30~40%0] o=t} 1993l e SFAY 238 AAE AAAS o HYEAE v
S A2 A FEeA BE dEAES dH3 = Aok wEhA 2[R 948 FA] F
o} 1995 Zof Aol nAEe] disiA A4S 21 AAEZHE 7dsts A4, x4, o A
T A2l vke Aol B SHAE 60%E % AAAGe] 54 59 oA 544 AAY
HatdEdl o)A thE oAl e AAAE(ET Al ofof gtk TAld ZHHAE BAHS Aol .
W5S EshE)e Hatgkel T ool sidshs A ol9} e FAFT 29& AElel 71 Estel Bl
A o w3t , ‘Bl = o}o] e E

o] Folsti= FjAfelt}, ekdE A= wHEL, ‘w2 U} A% ouje] FAoy} kA §lol= Faro] os) B
S AT, Hgalol A H oty Fo Al A dolo]dEEI 7} 52 5= Qb3S 7H A
FAE BHAth o]lgR, ZYL B & AAE So| Bt} ojAolopg Farox E3 dlojxa 9]
we- o2 A 27 2dolvel ela 25744 = EAolth dAAe a9E diE o]nAE wEo
T e Bz Az AFstrh AR AlEe] % 7t AL gEold F49 Aotk AEHY FAL H
7] 2359k o]9S WA HEa%la, 1 FE Z o] ojyitt oy Azt AAEL AE tRly A
S GASAE Eenh e el T oy = 7} ZEsithe AdEe dags AAssd A"
Ate] A Else] I9E YehE FolA, S L3 on A} ZAREEH FAHQ w=uls Aoy
AMdE Tl AL oYtk YA aHYE AE 9tk 19911 de] Road and Tracke]gts A= A€o
gzl Az, AYrbsd Sl oste] 9ds wEvn date] FRE &k T U olghs 405 ALE
& 4 otk 53] AlEle] AikeES FHoE S atich zE)a 19929 AHEl SLe aajel] 2l u]S:h
Aol FolAe ol o] & 7} Atk HAY e g FAA TP VA E AE QA%
ok SFA ¥R Zo] JD.Powerd] ole] AMAIE AEH
o] FAL dFFaE dE Asolth
I Ei= 2&2 95t AEe] F4o] dig ZxE 2 vehd FE 7HA

A
of Fo shps FERZEYA] Axolth 3020l

oAl A S B B due] pew mase | S 1500 oluF Auglel U el e Aw
AAE AT 5 AL 29 7] g gy | UF EE BEE EE T I ste 2% € @
o SAAA TEag AAEE moolenr o | EREE FAAN THARA AFA hE Fde
T AT AR SRoke] Aol vl gy | 1S HEE SN A e AEel Hohd #
W BT, o] e ARHE g b mea | A% FAGE B el Ak s e welE
BEL oledt R sARARA e qxp | T AT SOl AEel WHEA dgel e el
mzadsd ARt - gt 7 v g | SN AL B Eede o 2 FRel wA
o olmy AN APHGLA, qElw ofe) 4 | HE AEE AT 16T HEHE A
B wEgadso] AEe Bt T3 oj®i] 73} AE AT T dzZ - <A Yo7t 1AL
G Sol o e el Taa me agn | F LA A BAA FEAEA 24

380



381

===

NE)e s & A= SARIH.

2 ZoAsl ALz
A e 19889 E FA Fare] 7
A BAGE, 19089 o $ES
At sE gt Age dAd AEAER 3
g 25 o wAbe) {E, AT puie)
GAH oz PAKE o7l ARUAIM
e oy A= BEVZ (R&P) Fu8A}
MRS R&PY B eoll] AFe 34 A" 33
S WYY TRATL @ ol A s
9 "o Bolgh: AFAE Wk Ad W, F

T =,

BYsts AFYE v sAzteR w& Hrt
5 WOtk R&PAZE AR AfE3as “aAvksA|
Fe FrAC AR EAe] wREo AES F
o FEeh72 PobehErt 258 o]l el o) A
de FEeheslel did el Hal dAxwol 13
ek ] Faeh wpAR Slojxe] FTe #
gk Apgape] veh =] Aug Al el ®Y]
B W s wela olh AR A o
A AgeolE B [HE]e Bi e wek oA
ol =uA B A - AE - 3 7F d
g Agololeln Fae whHEolla gl Alelxd
L A7) wEelth 70 F A AfahEl
e d¥ 235 &2 vFY ATxE #
ofuzt GM, ¥£=, FufolEele] M3Ate] B=sbA] vf
ol Fgtrhel 3 70dd) FkbEo] A sl
P& 27 Aot 48 232 F4, A5, 7H
< FauzlE ol ol GM, 2=, FefelEe
T AVIdAste] 77 vEe] AEAE A adAE
Weskedl 259 olF2 MY, oxzE, dlolt
GMe] Aele 821 A8 HxdA 8dukel 901 10
4 259 A7) A GMe] 24 AT s 3
2 3 F A= A AR yudzzte] vHde
747 A Agak sateld, A7IM vFd AeAt
uld olFo 2 AddEthE vhe JEE Add A
HE& 2otk AEEd Aol AEE Aol WiEa A
ofghd 1= Al AdAE 2HEFAM T
& 15345 Botii 1 718 AYIAA dAFe

B AAE, s ARG R gl B, A9y
e A 5, 9B A1e AT =AY A A
© FYA e QR 9 52 e
aHAE] b $AS 7P R 2R g olop]
5% 1 BAe gaz BARS §77h WA wan
A MEE ARSe] TR BIS e Age 3
2 9e Aotk AF MR Algel vsh Aos,
AE QAN @27 ARH0E Bophe g3
B3t 580 olop]E VEHOR S WHE
Bl gk ‘o] Abge] AHE B et o]
A FouE s )E s Pt

P A Az, ol AFeIAG £3 Fop
F e 934 AW, RA g

thdeh 284 e S [odE 7t

F-Eth olm 167 53 mtds @R oWAE 308t nf
] o

=l

dol & wrix o & Zolgkar gk AL A £71A]
aE w21 Ao <HEuE AlgE 2 3]
= 129 Aol dnh Y454 FaEe] 1 AFHT=
ASAE o FHsHA AT A7t Ak fEe 2
2 a9 Fas wdth §9E olf7t fle deds
doF 2EHE WHEOFE AES Aol WA @A 2
Abghe oAl Fu dAlE B & s fEe ¢
o 2% oy Ay, FoR v o, HMEES FX
o] ¥ 2 dexEdelddt 77 wE Ad T2
7H, A2 Aol o' Are] Ajuztk glojof k=
59l A A2k A7t wwsky] Al 99 27194 &
Ehelzel = tef ot 22 g 7IAE Al
ok GM2 HUAF 2258 stoldagds A4
ahal Hae] Aiks A7) 9 Bz s ol
AZMA B AY dE RAAE 23T A
sta ok A" Hx TV-CM2 108 2592 o4
o gl WA <l 109 24E wdHh 6%
02 B CME ~Zyd $F9] By AY Z2AE
of Z7kslz] SlE e dg AR SRS olF



382

B=ETH3 a4 719l aig A7 - 4AE

BXRE 3 Fudse] Algolvh. Fadigarel ¥ g
IH-o} FnAe] BAAE o] Ay
Sgo] gitfa @) ‘AlgHso] HUAR

gzl 7k 33 BoFa A5 BAEA v F
feel defs = sk Aol 7]—1“—?‘5]-\:}134 Az
olgtil ¥ Zo|U&IEY=S FHEY ML= FAG
& TEth g A7 19%e gk AHEu o7t e E
tjggoe]7® gjct oleg 01£ A= Fae] AAel
B o|wx] A9}

A71%
Aol :—EEA}& i’é‘% afetE 7I9CMOIA

Qe AR 3

Folal o] a7k YiAket X*oi 2y o HOMDP
e oldate HAo WHoEA ¥ oY & FE
Uze Inpdely s 2], AT, T4
of Al 2HE VIR Gk wes 4, F
Holgtar F2Folx on|7} it M= T3ttt
Aol FEsjof 3 o] fE WS AASHA] o
Qbelth hubel W FHal FHo| AXEE Wi
Add 52 & A5 9 doprt 'S 75k o
S da e FYYLY A, 2L T, T 50
g el FgolA dstela AASAEHE HALSE
I ek’ gk 60 CMellA = & Algre] T ol &
AL W hEAe T FEHY A A+ 97
of ogt dAY EAS HEH T vl AsA Akl
e AS Fudith © o A9 3 fER]
Eo| Anste] AjEle] Rrtetr kA 9] B9 E &8t
3 9tk thE CMAlA = AEe] F991 A, JE7 5
ettt Oe FRAAE 9R9dd dEQdd AES
WA A FE Ho7E AAD Aol oisf L8k 9l
. CMellE AuE AZ%, FHods €245 ¢l
th o] 714 Aol A FaurteHE dotr ATk

- _I,]/H.Q_ O}H]L} k“o =)
7b thgQl e X &
A TVE ghgolea A th7] of
AEFe] BEAFUEe] ptass W %%‘% QELE EPUHEME} (-
2}, 19 @g oG Gale b ToltE = g gl olE) HEE S un}
A Bk w2 AESLIZE alelx, %A & o] W 1%, dit 1) e
& o HE 2500k, didolw TSRS PRy () 1 xold 9448 o
v AWEA 29 RS Ayt Ad 293k 9 23 24709 9148 e
o 6ule] AES FokFych B8 We @ 30w mde o 9 Adis. aea
a2zt ojuA AfE S B BA A Frh LAl 8.

£ 10 olaFl 6ulel MEE BHT, 2
SR 1% & M A
2

grz,

o

1o

- Qo] BAl ol BARE BE A3 Galol WA A W eHRe AL de
A% P GHUT () F FALE FRALGEE 2 2D AT 247K
Ueh a9l vlamEe] TUE Sl SRS HEAL gddt i 3

Azigol vzse] i
ofel Al ApE Aulrh BE S ol H% AW ARe A o A
o, el ool #& %A &0l 2w, 7714 AESUIE Bt aeln
Red BAGUT, % 29AL LAY 2E ARel ddre 2R3 A8 A9
£ bl H9lw, 7 ARelAl 1 AR ez ARaelsn Ha w9
FolA W FEH Yol

<72l 3>

- Bkl 150nhal, 1vlol 2% mhelH, B3, A, vk, &, A, Ao, ol
w719l Folo] 4 = AuAter AY AolFddel v 9 9o §
tOAESW2E B3 ST () 104014 =2 AolF A4 BEW BS AW
AE ARRE olZA AFAA ofm ulirh A4 A Wi, delaz
A, A, e BE AAA U HE GG AolZ AeEe g 2




383

sIRCIRRIEM=315] Vol.13

Wb g ARAR e B A2 1 4E gRieUn, A soke AT
wslasaUt A8 B AU AU, ABDIA, A5 AZelA = of
JEUF vAel Y 2 AHAA EH NEY) dE H2E7 Ba

=
Utk ol 207 sl W, Bdel A= AE, shols) welh th gL B

AAetE MEE & gy

A28 LA, AAYe] w4 2vl s 1102 BEG
DAl F bz Yska s el 5

A AbsrEel AU HAE, HaE
sta, Azbsta w oEl2~Esta, aEdEiA dale] B 58 48138745 E oHW
U 27 AARANA vde] B8 FAL SN dRME FFFAAUL.
ulalsh o] B ololue o Aeh Auchs o Auw olojue wEn A%

Futh Al olofue] Agalol sheA & 4 s AFA AN LGl 244 of

I

Mg 1AL AZE dABES] FW 2 AL BAA. TUA 5 A e
weRd AHE 9 A ohUnh aet agtn ¥Rt . Aze
Yo daths

=)
to 7|
2
A\

\

P

4|
I
&

=
- oha dEd AuE A" felda 43hew s, REARYe Fols
ABHE 04 WAL - kA BhEgre Fee] PER AT As BEake Bl
ohduth - AR A8 A= B 0 AR A

- vhedl sEeks AR SLIE U vhgel ol el
FEAGUL. - ALE 23 AFER AEE 2FFORA DA

AEUh - A" A A2 4, A A2 2

- AEe] FaelA e Ak Azt QuaE 24 glrh old ¥
7} ngdta EUES o A4EA mEAw $ES st duR:

o

3 Atstel Mz
'A different kind of company, a different kind of
car'eh ER2AES QA YoiA flolA W npe}

wi e e Car coeer Hhut,

<72l 6>

W AT F Q= AAA 79 AEAteoltk
‘different company’2H= F-E2 AElo] xS 43}
= AR 1AE gisks B oA YEHE]
53 WS ARgstE s 9nsith SAd
‘different kind of carghs ¥v-2 FA7F o2 T/
ZA oA Rlo] thE Fio A5 wEo ¥ F e
A& oulsitt, gkeF Ajdo] A Aoz AAFE 2
(world—class car)'gtil £271& AAotd xuAtE
oA k= Q1S A7 o HEAE BEL,
2702 Bl A guE HIlFE FA
1 ofgle] ole] ARAQ ZEIANES oo TE
o] B¢t 9dTE derh B2 AAuNES

At AEATE o9 A A Aotk

1 EstEds RYA M

BAEAALE PEEL G Yol Fad T
A= Az g oY WAE B, 23 o A
of A7 AL fAGE AFUANNE Aae
Aole). AEA 2bede] izke] AR e 54
o, W Ego} wold, AFe] £4o] 2HEL wFa
slom, 744e) arel ATEhE 3ol Algeln,
A Qe 2 9 Qe 5o Fusk A%
Hothom, ge ARUANA BALEe] s Bl
AR Aoleh 1 sk FAs) u w3 Holn]
QgAo] Aol AR e BAoR oo]R



AMEL a9 e HSAE d9sdth. Hal AEe] mas e maeage | SO AT AE
SIRCR R s
Riney Shopel AM®el 7Y HEdz 445 Al gue | T 0T | o ez welajol
N ] . ua 29% - ¥ s
91 o] SAR= oA gkl AA, melm ole] wiA) ‘ LT
2 B3 A WAAE $A5] ste] Bagol, R A A% S8
A2, FA s o
aold #a, AAge dael § BE ARUA A A=E 4
i ’ B, ERA/EAAY, sEo] s
gFo] Ae)S #ottl Riney Shop o] £7F9 A rmeae) 24 ]T’F:}T Fopd
SALEA S RFOo R
FuAeld dael #A¢ Aol Atk Bartles & el A I
T4, B34 N
(o) ] o] o (o) ] ’ Eili=1 3] 5
Jaymes oh1Ze]e] ti<IQl Frankeh Ede] A A7] ARIA LTS AfUACA soke
o] AANES T Aol T AFOAL, 4L
123l Mirage Resorts®] 231, Stroh Brewerye X chet Kg?’ji% e ]
Eb . CEERE
A, Alamo Rent-A-Care] 7ise] QB H|<Iv FaUEI 32, s A% f Aok
E 35 58 AT 2ol Atk Riney7t &vild ERA/EANY,
) = 139023 0. O 2] =] = o IERZ
o kA AARE QAL FARES @ e | T IR
A nHA" AFdAlelde] AFUEE F BT CEEC RERCL BAEEE #AE %Koz
= oo g 4 A anase Sd galE A2 HEAA B A Rk i
- ] g zst AAAE
Fae &) JPATE st AGAE FaEdE =53 gy 1& BHLS THET A4
sl ik A] A = -
Oe ol A He AEAe] mgw i we %) E3) ENEAET N ang nzwe
o, A= A=elel, Telm A wxde RAAT
g g A gasel Aue suggae] 5ol
9t} Riney: #iLe] @iz ojwlo] Fuapzbdel 4 | 919 E& Ade] nasAite] ofgA s}
ANFoZ 0F AL BAG dmE ¥xiu A= £ & BoFa k. FAlol 2=kl 5714 Ab
sulgET BA7 GES weol QY. ARUAe | 9 Z7te Al dge mH o dANE A%
A e FAT] AF weS AHE R wel | 8UES RolFm vk A€ HA=ANS FEH
2ol ot aujaso) AEe QA wmA ¢ | 8 g4 o @ F sxe] acle] AGAQ o
te @A ANFow TASE TojSol] d A% | & F AL oAk 2nthe 9 250 FAHA
AE AEOR FE ZREAS AAstua o o AUAE A o] BAllET S 2 ¥ vAY
Riney7} ol& €73 WHish fgith Rineyt 2¢1 = | 3L & 5 Slth 2&ele st Uk Ak 2
2EAL S @ FAE st HAs ool ElE ¢+ | A7F A AES 9 Aow A= o= &
Fahn e Fol REL Ags Aols, dEcht | Ak A8 WA AN 4+ e 5Y, v
e Bz o} 9&dix] ke M A= A RS Al B3] Boe AL TR, 24 Bl
2 ko] B8 & Alolgta T SEE A, SR ST A AR
S6d 2AR7E 98 ¢ 9l @ 204 A 5
5 HR= XJAe| &S o] 7)o sFatArt. kA o] A7 8RAES A
AAEANAAE Fobd & o9 Awe] BEG 4
eolgitta & 4 otk
IV. ERHESIRE 2l sZsHof & x|
AEel BEAL 4FH Bt Fxelq f7 o
BAoR FAZIL e o] AHAA DrpA 9] AiEAL

384



H=513| Vol.13

ERRE R

Kl
A7 AHEA

2cix}
3t

b

2 HE
°]

=

=

=
=

AL

L

L

EREBREEE

BN
o
T8

il

T
1}

AbEle] Al A AL B
9]

L

huy
20
=4

Aolth. o
U

o)eh=
9

M.

o]
oK

o] AlvA F=E
= Ablolth

=
=

kv o]

o

8

)
=

o]

=

=

2
)=

27

AL

o}
7ol BN E olof7] 5

S
el

=

A wkgaoF o AAQITE? Folvh AEAAl oA Y

21l Beetle

3z
b
Pl

g-dlolile, 9F,
Y

%, @
52

il

=
3]

=]
3L
=3
Z]
N
T
hul

A
s

=
-
=

Al A

3]

o

o
Aol A H]

Al
ol 9o}

Feat Jedaole] o7
1 At

3|

o

=

L

=
o~
T

T

p

T

p

12171 o

bl gl
[¢)

ate

Y AEel Qe

5

IS

Wy

111 9le) g o
BES
Al

O

WAE A8
Aotk ol wARe 7% Aol

Bl ¥ 5
Kol wrk

g
[e:
4]

3]
o AFA, YA

1
H

7]
W el
A=
7}
=

=

o)

AN GAAS] WES Bohd

v
=4
E

T

al

0
ol

L

T

A

=

7
Z]

[e]

5

o Afedol oh

1), el Bal=olo]HlElE

AN

=

s
=
=
[ —

o]}

VA

S
N

g

3 e

o] A =

o]
)
2

F3olA 1 e
)_\]
=l
4

&

7b AR wioe] el = fA]
=]

Az | A5A A

o} Etht e e
GMe] &7A

)
Aol giet.

U
=

a1 P
V.

PR

2

N

0]

WE

)i

A

3

H

S5} v

YA
o] Aolglth. Exl, AE <] ofo|HElE

385



386

BAeTE Fuggad A Z1del dgd A7 - I

<
HALYGF-o] B =TSt
771 gAY A A 221996 Summer pd3
3)Aaker, David A. (1995), Building Strong Brands,
NewYork: The Free Press. (1994),"Building
a Brand: The Strong Story,” Califonia
Management Review,36(Winter), 114-133
4)Anonymous(1995), "Hunddler Takes over Saturn,”
Ward's Auto World, 31(September), 27.
5)Anonymous(1994), "General Motors: Planet falls to
earth,” Economist, 330(March  12), 74-75
6)Falvey, Jack(1994), "The Selling of Saturn,” Sales
& Marketing Management, 146(October),
26-30.

7 Hitchner, Earle(1994), "In the Risings of Saturn,”
National Productivity Review, 13(Spring),
297-303

8)Kerwin, Kathleen(199), "Forget Woodstock— These
Folks Are Headin’ to Spring Hill,” Business
Week, (June 27). 36

9)Moskal, Brian S(1994), "Consumer Age Begets
Value Pricing,” Industry Week, 243(February
21), 36-40.

10)Peters, Tom(1995), "Service or Perish,”, Forbes,

(December 4), 144, 142.

11)Rickard, Leah(1994), "LaFauve Moves Saturn
closer to GM's orbit,” Advertising Age,
65(October 10), 4.




