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Abstract

The 6 official languages used at the United Nations
are Arabic, Chinese, English, French, Russian, and
Spanish. Chinese among them has the biggest impact as
a tool of communication due to large populations of the
Chinese character cultural sphere, and the ones who
learn all about Chinese culture and Chinese language at
Confucius Institutes around the world. Like nation’s
defense and economy, language has a closer relationship
with national competitiveness. Therefore English is
considered as the most dominant global language of
communications. For the same reason, it is common to
create brand design in English throughout the world.
Recently, U.S. competitiveness has been weakening
relative to its competitor, China. economic growth of last
5 quarters of China kept 7.7 percent on average, and
the China’s economy is likely to exceed the American
economy at the end of 2014 to be the most powerful
economic power in the world based on purchasing power
parity. As such, China’s competitiveness has been rising
to the world’s best to require development of global
brand design that has made use of the Chinese
characters.

The Chinese characters called hanzi are logograms
used in the recording of Chinese. They have 4
First,

from

characteristics to be successful global brands:

Chinese characters have been developed
pictographs to logograms to express not only pictures
resemble what they depict but also abstract images.
Second, Chinese characters are classified into four
categories based on the principles of character formation.
There are pictographs, simple ideographs, compound
ideographs, and phono-semantic compounds. ldeograms
illustrate abstract ideas through iconic forms or arbitrary
signs, and compound ideographs are combination of two
or more pictographs or simple ideographs to create a
new character with a third meaning. more than 90
percent of all existing Chinese characters are
phono-semantic compounds. They consist of two parts
that have rules to be easy to understand and pronounce:
a semantic element which suggests at the meaning of
the character on one side, and a phonetic element which
hints to the pronunciation of the character on the other
side. Third, Chinese characters can be simplified very
basic visual symbols, like circles and squares of affiliated

strokes and radicals to design brand identity easily.

Lastly, Chinese characters is said to be not only the art
of the writing that can stylize characters depending upon
calligraphy or writing instruments but also communication
tools.

Beiing 2008 Summer Olympic Game’s emblem
design titled ‘Dancing Beijing’, the Industry and
Commerce Bank of China, and the FAW's symbol design
were designed by reflecting characteristics of Chinese
characters and gained global reputations in brand design.
As shown by these very successful samples, brand
designs in Chinese characters have possibilities as world
brands.

Keyword
Chinese
Design

Global, Brand

Characters(Hanzi),
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