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Abstract

The purpose of this study is to examine how

consumers’ need for uniqueness and conspicuous
consumption tendency affect their attitude toward and
purchase intention of fashion collaboration products.

Collaboration is a new strategy to satisfy the needs
of different consumers by tying-up two different brands
for the same goal for a certain period. This study
focused on the fact that fashion collaboration products
has scarcity due to limited production and takes
advantage of the partner brands’ reputation by
collaborating with famous brands.

A survey was conducted to women in their 20’s and
30’s who are living in Seoul area. In order to verify the
validity and credibility of the instrument, a pilot study was

conducted to 32 women in July 2008. The main survey
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was distributed to 589 women in fashion area in August
2008. The instrument included measures of need for
uniqueness, conspicuous consumption tendency, attitude
toward fashion collaboration products, intention to
purchase  fashion  collaboration products, and
demographics. SPSS 12.0 was used for factor analysis,
correlations, and multiple regression.

Conclusion of this research is as follows.

First, Consumers’ need for uniqueness affected to the
consumption on fashion collaboration products. The
creative choice factor of need for uniqueness had a
positive influence on attitude toward and intention to
purchase fashion collaboration products.

Second, Consumers’  conspicuous  consumption
tendency affected their attitude toward and intention to
purchase fashion collaboration products. Those who have
higher tendency of conspicuous consumption showed
more interest in  fashion collaboration  products.
Therefore, tying up with famous prestige brands will
increase the possibility for success of collaboration
products.

Third, the  relation between  demographic
characteristics and attitude toward fashion collaboration
products wasn't big. However unlike other demographic
characteristics, age and average monthly expenditure on
fashion items had relationships with attitude toward
fashion collaboration products. Younger consumers
andfor those with higher expenditure were more intended
to purchase fashion collaboration products consumption.

This research will help establish the marketing
strategy for launching new fashion collaboration products
by discovering the relationships between consumer's
consumption patterns and their attitude toward fashion
collaboration products.

Keyword
Collaboration, Consumers’Need for Uniqueness,

Conspicuous Consumption

- 357 -



1 A7 Ba4 9 27

A Foo] AR st A AAE wE
&2 AAS Hojgkon, anAE] Loyl
F7HE A AuAe] 4w Vé e ksl - 1F3E A
o &g Ro] Befsl - 1FEEY] Ao AHAES
AF 7158 FHEs FAoE stk e,

olAl & olFg ZlsAel TAREE AFLFolta
g5(d: FUE) AFY 7sAATLE ABAE
A7 ATE AU, &8 AFH 2785 S5

Z & e AFE At 71gne] AA A A
dobds £ Qe A7t gokSilverstein & Fiske,
2003). HlE 2(2008)= AASE Adde 2
& Hujsts BRE ko] A Y Hiee
o, &HAe S AFste AlE
= 2] AABAZ B

A&

_WL

BEFE A

o
=

= _/J\_B]X]—EE—O] x]_/‘\_]‘cq 76111]/_5_41
A AEES ;Lq;sugiqtq o) A= 7
7

N

(£ T SV

ﬂ‘”mrﬂ4>é

R

°,
o 2 oo Mooy R oo Worfr

&2 |
El
- o
=
0}
rr
X
R
ok
@ = (n

o

$HA =] o] E(coordinate)dt=
de B, s A glojAe] BT E
H Aol opd gHAS 7Kt o]t
A% Eds=rt HiE A4 FHRY
(Collaboration) AlFolty, ZElEg ol oA
oA AF AEEHE AHFOZAM F 9
FTEY BRE zty, AL AFE o
&HAY] 8FS WEAAFT] A A2
Aeke w3},

va=s =2

FUndold AR O ZANA AF
7 59

svle)

el N

N
-

LBt |z O ox o JU X

£z
ot o2
lo i

L
wo. M o L 2
—E %
o2 -z ox
M 2 6 8 o
.o
Jlﬁ} 3
P
=)
>
il
2
Y
B~

B3
:Oé
By
o2
ox
©
lil
A
£
A
S
)
(T
i
=)
=
=)

M4z [o
fo & Py

2

Ao o
frt

&ol9 HEe gl dA7A A

A
Aol el B4 ﬂfi ool AT =
ol

yo Atjet ATl wak A stol Ao

oo oy moex 8RO

kg
=
hi

& : J{N‘

A%H AF, FF oA 59 A AR 2ol
1 glel A7 FARA @ A uyh w
B A B 2E ATE sl A4 Sendel
AFolF FoAA, A Fenaold AF ol
@ acle] AulAe BAL olnEA, B3 Lz
ol 4% B4ol A4 Faudold AFd o

o FojelEd] o e MAEA B A

r
at

Lw PE R
dold AF P Hxg
54 274%3% BA4
Ao Fuld g 5

B> m&&iz N
= of o i 4N AL

°
fir

=3 o

8o
9

,H” =
N i

= ro :

3
oX

Ko

o
g‘L
8
o &

>
I o
o
rlo
oo oo

Ko

>

2

ox B odm mx

o oXx

]
-

M b
oX
N
@

)
%
o
fru

ox X b
)
oX,
)
o
fetl
™
o
d

fr
o2t
& oo
:i
=
B
=)
oo
o
b

i)
n)
o _1.[0
o\
N
N
to it ob Jm

3

>

2 oox 2 o
O

b 2 b

A e A4 2AnHo
olwo) 2o & ol

Azl thet e = v

2. o] &4 "7

2.1 2¢ Rl

Z ¢ B¢ o] A (Collaboration) & ALHZ o2&
tE9] & 7Hxith uhAE fofell A
FE Rgolde oule F 7HA olFe Bt A
geto] Mg AFES dHAE AR JEFT ok

utA R A ] FEEH )AL FAH ou]E o
st fate 71E A AFES AYEYE, QA=
T HAE o] {2 me JYAARE AHH AF

e,

‘OQ—X]- = A3

A Mdeg Be A7t B 4 S, Hi
22008 FHHHolHold F Eaﬂ ko] 34

- 358 -



o] Ag=o] 718, tAgl,
Fufof] o] 271742 AAHOE FYsto] AR &}
= Aol Aok =3 TLEQ00)=
Azrel dojuh= kst YA
o|4el HAE=TF AAE
245 Rgxoz A
dA712r A3

AF A, A, v,

=)

i

Hyold /de 7

l-E_4

>0
£

2

tjo

Y oM
(r
N

Eor o
I‘IO {-u:

;:1(2
&

grgold dFe 59
A7 Atste A 53
Azte] e
(2008 =

A

o
lo mw
N

o

L

rlr

o
Of

s
ok

St oy
o
o

o g
[\IO\E‘
- K

o T

LTS <
o OZ\“.,
"

i o

)

OOk my o M o o AT

Mo om rr

= 2
X

H, ATAHQ007 el =k

A A A3 A

o

fz

>
>~ =

R T =

[l

2
(= N o B b A A (>}

-

M

2

I Z‘Oi'
Of

2

ot

e

X

oxl

oo gl X

o met o i X [o

A Arekel A 3}
qozA thofst
oz 3 FF AHY
A= dtgd® o] Al viA
3(2008) = Y rRe oA
T A g, Fo 7
Tfek A A Fl

N

-

oz m

4
Be X
z o 2

oW A = YAl 84 FHA FHE Fol 2™t
ATk SAH(2005)2 FHEHOHAE B

ZE AFoIY Au2E Lt A L
2 Fosta, BAEY omAH -7 £4S A
A1 I EV g (partnership)2] 53 o] 4
2142006 ZFH EEolde AEsrt 7Hsd HAt
A 24 SHoA AZoz B, AFo| vlAE
Agges g tAl deolg} silon, ©&d B
T AAF MR AR HGHA SHA A
7] el #qeA AEFS A2 T T
Toleta sty =g FHEP A HAFS oA
< oo R oy Fopedl A 1 MV S

Ae At 2Est @ deoln, F=4

o ol AW ATHE, BAndolHL
olgel BAE g EHE ARstel, REAL u}
BoR 147} ANE BEHE Aow 2t B
WA AFe] FUzA BAS 7 9y o] 23
9 27 el BHol glod, slente Y7
S F7sE BAS ofodE et S0l 34
hoole B ol¥e 2Fo] FE BHL 0T 9
& AzolA oloo] Hi AT Hahu, AZE 7]
£9 glol= /12 AT AZE OAUL YYPoE
W 71E AFS UAQ BN AEssle] @ A%
M9 BAE YAE Bosta, HAS o|MAE 7
Hate d 9ee AAdT

B ATNE SRS F e nAss
FEe BEE 21, 941 AFE 9ol Ty
d g BEAAT) A% AZE gy

22. A 29

=

ol AF 3 Bz 9

099
o
ol
rir
ko
e

i l‘}ﬂl
© i
o
5=
w3y

(o 2&

Nz

RV j{g

2 o

> o o
> e

ol E -
H o
oﬁ r}m
e o
Y
E‘JJ -
P
o
b o

ekt 1970 o
ol A AlztE o] 1980 ) o] &
=

e 3
F, Aess A
= 3 o4 v e By

A ot

us)
o e
)
&
A
kS
S
3

re

%0 ot

S
)
dm o b
N =

i
ke

o
v
o
B ool rr ox
o

ALl ZE53S PFOoFE HoF
A FAARD AAAH AP,
Z(nonconformity)2k= A} 2 3

54 F7A%e ANl A

dit e

o
= ol
off ©

ol
i ro
=
it

- 359 -



(2004)= %%”‘é FTAFS AF] e o=
A= Wt i(counter conformity)2t= 2 A4l
o] 71¥H dAEE s Hole FHES I
IR, QIS Fad AEFS AFTFoEN AU
kel AEA e 5549 A A AE @)
o anAE dAY 7 7bed AFRoE 3
2% AEFS Ao st ole AFol Aot
< A9 st d o Fad 94U HY| wEolth

(Belk, 1988).
&3+ Tepper, Bearden, & Hunter(200D)= 4H]#

o] 554 FTAIFS AF A o]u| A|(social-image) 2]
IFE fs AT AFE F5, A Adste

o
e T Bl dH ez ANEEE F st
Edtrain® T + Aok AL, LAY 55
A FTAFE A7) olm A(self-image)9t AFS A o]
n) A (social-image)11 ¥ #AA RFE Ity Bk
ot A7) oW A(self-image)s TFHlE AFOZFH
A om e delg Tl LAHIL, o] AL
Waela MU gl Axet skl Tepperst
MckenzieQ00D= SEA FTATFEES AAY HAA
N == ZE AT FFe] 45, A A¥eE
ELEI% ehelate) A F72 Aostaint. e

A ASAZ 2TAG 0 o we F34

_Ill'l m

R
i
o

-
o
oot
o
N
()
au)
t..

2
Au)

it
A
2

F7Age] ¥ A
EYdoly WE

S A A7 Axn
Z(nonconformity)® o] i 3}

. APEE wE S sta
iol‘ﬂ Eo|3t AE ?ﬂr ol

fru
l'ilo l‘_>.: m}l-’
TA—_4
n{é i
H
o oY
aY)
oY, ool 2,
=)

1t
>
2
o

%
k)
(M
e
ol

At 554 FTAFH HdHe
S Hol Snyder$} Fromkin(1980)-& sjAdel A
=54 FTAFEY dFoln, A2 gAH
‘shuEel A7) (unique self)’

oo oM
oX

fo mE & e > g = & o

f 4

e 2
&
ox
o
o
T
s
£
n
lo
>
fo
i
>
27
i
il
ol
=
0

& e NPz 2R
A 7 3(Consumers’ Need for Uniqueness)

Fatgh. 15 EEA4 FTAY HEE F
dE2 b, FAA 239 3744 59

fo fo i M lo im o
_);{_1’
1%
)
o
-
N
o2t

o 2w
>
18
=

&
Ir
&
2
ox
o
o

ol
-

o
ol ox 1o [N
o

o &
w
@,
=
=
{e)
(o]
x
B
7~
—

- o
=
~
=
{e)
[ole]
*X
rlo
o
L Ni
x

@ oy e
:O'l_l“

Koo

. o x fo

_|_,
Ni
2

froox 1o
2

o i
b
—g‘ OM'
ol
38
vl
o
o
i)
o
I
=1
W X2 ME ol o &y fo
ok
2
o o

2
=
>
4
D)
>
to
©
1:1% v
2
u)
Mo
W
U o
ol i.‘L
ot o[
o
b
* o
rir ol !
o,
o

i)
S

S WA, v =32 Aeunpopular choice)e /\}
o] Z2le] ’\E‘r‘“ = FJr/\l 3}7] H?SH T3

)
A=
3
M
QL
X

o
A
)
ki
o2
ua wo
N
N
2

ol
e
rr
=
>

_|>_~,
ol B o P
2
-
% o
ox
=
i
'
4 r
yo

[0
ol
rir
=
2

[o rlr

ftl

X

ox

it e

4>
ox, F{]I _>|~1_,

=
g
3] 3 (avoidance of similarity)2
dutstE A F g THE

(

=
rE
rlr
i 4o
>

o T
v
ol
r Il‘
>}L
o

%@4ﬂ4 g
(2003)3 frA Vo

i)
b
=

yo Lol 4

2
o
+ o X
F_\‘i
it
H oo g

‘ﬂﬂ Xﬂﬁolﬂ HfEo] AHES FTHIE PFoE U
Efdta Sk ol 33%% E
(unpopular choice)o] AJ7ko] A
2 85I WA FikEr] WH—Fv':OlF/} Hato

ﬂL
k)
©
>
2
i—";

- 360 -



H A 4] 8 8K Conspicuous Consumption). ¥}
A 2u g Al Ay BE RAE] A A
A Pgoz FolA HAE7] A BEFHoz 4
e A%S 2ot A AFE A9 Hd, HAY

=
(19972 AHl AFHQ LuALFE Fujo glo]A
3!

Y

ol

a7k AFE MEste HA AFE Hols &M
55 Boda sk AHAEo AES Fujsts
ol F shUrt 2 FEo] rtoln, Azl FEol
Ao =Y Rolth. 7 ¥8(1998),
o] M7 (1997), HA¥(2003)2] ATFANNE FHAF A
A anze a7kl AES Fulsta, 2HQ W
o] obd FHQ HAME thEFe] HEFS Tuist

2

Sl

[
=
ox
o2t
o
m
©
,ﬂ
o
il
rlo
>
ox
=]
M,

FAH 264 A AF o PEe] B
ol BE M A7s Amnw, 40190 A
87 A AN MR FAH 2uE AW &
2 sAsel sEele] AW &ulE A Zwlg
£(2002)=

Tl AP 2% A= ¥
ok AHFQRATFANE FAH 2gFol =
5% W4 BelEs} E3, 220} 00D AT
NNE BACE AFshs BAH 20T 2012E
49l WE Y 49 uAse zoHoln, AT T
WA 2f A5} B, 20AF EF 2 A
o= eyt

B ATNAE HY ATE BEUE HAH 204
e culAEe] BAE AFL TYFORA Bhelo

23, A4 ZARHNN A U HE 2
oo Es GFadl

Eitide). BlEE YHHOR ojmy thl
glolA 7iQlo] WolSol= FH mE= RAHel 3
X 74 wgolth BEE ZHss Py o
AR o A ZarlH AFol Y HE
2 243 yuie) My d7se) dad Rde 7
Az & HE ZAWS olgsn Yo, sy w
e ofm gl tat BT T Bl AwEal

S o

BEES BF Ao Brks HolA Avz
Eod st glol B Aol

i=)
r>~
i
i)
h:
L v=)
N
5o
2
S o
S 2
2
fo =
e
=
b
]
re
il
rot

Né
w
L o
LR
o
M oo e

o o g
i
o to o

ofl (o »
2 ox
e

2
=)
1o

N ool
=)

(g i o o
N
i o
2 o 0

~
()
(]
*®
[ flo
2
=
=2

[
ol iy
e
>

2

=
)

A
R

fo
rO
o
i)
f
32
o
S g
D
2
ofl
~
S
=
rlo
1o
o
of o
(z
£

=
=2
=2 o
1o
2
oXx
of
o
T )
o
o
N,
=2

£ o {y
ful
k
fr
3
ot
pocy
o

r
i
=
T
=
-
o
2

of,
e

s
e,

4

=S
4o
2 0 ¥ & (norr o b oAl

4+

o
_E,OE
OEL

o

%
R L)

v

ol

79 E(Purchase Intention). 7718 == 71219
ddd =2 AgE vHg PFFS guste AL
ARl Add Berl d5os A4 teAs T
gt & B FulshA FugE O HAE=d A

|

(e} r_ln
il
tlo
s

0L|~

fd
B Koo
o B~
s
_>|~1_,

o
=
2

(2008)& 4mztel ZFd Hg oA

(M re o

i
o
>
p
fu
bt
2

o = 05]
A7F AAle] olmA gt B HI;WE9 olw
AT FeEE Fuje e 2
o stk a2y AE3FQ008)E &M A
FH ol AFel S5 TH A
FAT AA FujozolE AAEA ok

R GO A VA

H

>
N
)

e

fol: ¥o @ oftt B [z odN

fr 2 i of

)
flo

st

2 APAE FuloEst BS54 F7AF 3
AA zvlgrel A Fandold AFel U
Sol §%L WA Ao ni, o
o TuYES A2 & AL 2

g

d

3.7 ¥ % HA

B Al 4 ZEndold AF Ue B
A3 AAET e AL o AFss 2

HAgsitin Beata, 20083 790 AR o)
A EE 3290 BY Astst HY A7 A4S Ed)

o

PN

- 361 -



o)
>
i
A

h
=)
=
-
o
)
©

Yo
R
)

iy

H

X

_'fﬂ 0214 Oﬂ, O{N ﬂ{ﬁ
o

= 32 [0 o i
fru

o mx 41 & 30 [o

£,
2
'~
©
2
o
> oX

tlo
ol
>
ol
K

o

2,

ol o o
N

2 B oax
El
it
o
(W)
o
o
2
o

i

[o

o ™ ¢

b 2 X
ol
N
rie
ol
G

& Fdo B
>
oX
tlo
St
o
ol

e 0
X
N
Ir
DO
(e
o
=
2
oX

=l mlo

q 2

re
o
5=
lo

-4
N
iz
K
m E H
St

m&:ﬁdrlr

N

>

i
off fo
o

o

T gx

o Mo
o

(
==

=
IR
i
o)
f
v-)
o
r
N
=
tlo
ro o
rE
afy
flo

J(leadenE2] ¥

N
)
182
o
of

o
o>
ox
ofN
ju
od,
offt
o]o{,
=
oo I2
e
s
=
2
>
il
M
tio
s

o
e
N
>
>
in
@

>
QL
82
o

=
)

o .

F}Lé -

= 200813
£ 5899 o] AT
o ulzALe} e Aol At thg
TAY 4, Beste] Mg A
grgoelde] Adoel et Bop Hag A9
fo AEA ] A FYRY ol AF Ao
tel S AR s 9L A AAsEA T AEA ol
e AtEle duHzALS Bt AMAECdA 3g
R P 7}” HomH, ¢17]¢k gEo] HAE QAA =T}
FolA 1, BTl gUEHUE BEHEZA FA7A
= Xlé?—ﬁ 2 ZYrRgeolde st e BHAE A
F Astith. 1 A3 PRADA Phone by LG,
Multicolor Bag by Takashi Murakami, Graffiti bag by
Stephen Sprouse o] 37kA At 7} AR&-E ATt
2vzte] =54 FFAY A=+ Tepper,
Bearden, & Hunter(2001)7} 7)dtst 3123 & 2053
<, HAF 2R B A Q20079 ATolA B
AZAZFe R 5w AMdsdet. A e Ryl
A AFl dg BHe £33 HAHFQ0DA oY
920018 AT AHEH & F 9TFS A9 st
%Elﬁ‘r ‘TLUH/L_ 3o §u]8(2008)e] HAFolA 3E

s}
of

flo i
>~

Mo
N
[o

2o
:

N
N,
o

™

(O
O

of
o

o &
jgrﬁm

t

jg
S

o, &HAe 554 %?78‘ b A A Nﬂl“ﬁu
NEA F25 We|7] dall aQE8EAe Atk =3
3o AH= EAL 93] Cronbach’ s o & A4tst
AFth HEA FFAFH AAAH 298, A F9
BygolAd AF 3 gt Frjdr WISE 7t
HEAA L B3] S FRAARA 9o, oE
of #AE FHIA IFATHES AAFATG AT
SAA EAo @2 s SR AF o
=gt Fujejzo QlojAM Az Wi o] »E
Ao H Joso] A = A= {2 2
o] "L 7HA L YA Lotrr] 98 Duncan testZ

APl BeldEs] A BAY K4 s
2o steo] ol fstm A% 2 AT %
Hi 82.9%E FA|5le] Hlw
Atk 3, APel YolME Sl 462%2 7
Skom, AREZ 192%, AEZ 9 AHZA 17.7%, 7)€
7b 9.0%, Bol - AN B AN - 7% 5.8%, N
2.2% wollth. ¥ T W@ AHAF AZEE 1020
el AZshs Alge] wgo] 31%E MY EO
o, 20~309+ 22.4%, 109+ ©9t 18.3%, 30%HA~40
T 11.4%, 40~50%F 7.0%, 509 o]A 58% <o
2 ueyid

L

B30 X W

Ll

4 astEe &

NG
o>
o)
o
N
A
X

T oox
e
o
)
B
R}
>
lo
i
A
o,
o
-
o
ook
B
B
>
2
P
=

oot
o g
R
=
e
=)
o
r
Y
=
g3
)
%

3 Pearson
AANSEY. B4 A

ro,
l‘—}‘-' mlﬂ
ox
o
o
%0,
rir
D)
ne
(o]
o
T
)
O

o o ox
bl

1

L
o
3¢
A

l
i

o

oXx

ui
dlo
1o

ox
N
i
)

Y
K

b

o =
o
SO
—VL‘
>
2
B>
R
oXx
O
o

2
i}
ul
b
LS
-1
=
o
b
-3
i}
gh
2
o
o
o
r o

2 o 2

o

Mop | vk | san | TR 7ol
RO._I o= v _o 2AH | EH_'.:_
v | e | e | 2 o
EI.APH
24| 9 1 =14 1
Azt
Ell 23 4 -2 A 1
T | e -
o= 26 (174 -01 K% 58 1
g7 M -07 -18 -2 344 3/ 327
Frs
HA 108 % 9% 10 55 8
D

*p<.05, **p<.01, ***p<.001
[= 1] 2921 ZI Pearson AMZHEHAEA

42. A ZY R AF e = I
e 29l

Fausd A4 TRl AFel v BE
S ST 554 2T A0 298
7ol BAE Hoh FALOE FRFHLA AALHS
ERE TS

- 362 -



n EEER b s t
JNEN 250 24.01
RS
MEH 10 19 5.28
y =54 H'I_EH_'X
M= = =)
He =3 = Ay 03 07 1.91
88 o
TS 01 03 83
=i
DIA| R AH|ASE 32 40 10.80***
***0¢ 001

[Z 2] oM ZS2=22old HMEo et ef= 32N

F%,\L% 40.53 (pK.00Do.Z fFoJ&tA e,
Waol o3 A@EE FEUs F A
R & 2wz dehin. e 554 7489

29l ﬂw #old Aelo] 528 (pOODOZ o3}
A e, wioiEA A 191, A4 33 830
= ‘/‘rE}‘;,\L—C’—”%, A A v 10.80 (p<LO0DLE
Sola e A8 2audold Azl U@

EE 554 FTATY 9 & T ZoH dEst
aga HAZ &6AEgYE AV e Aoz YE
Wt
43. I ZHYRFo|H AFd dF Fud=
o &< "= 89
5 AR SHEe] 554 F+T
F, FAA 2uAEg, A FHRGeld AFo] g
HE 71 IARAS AAEHT
t,j: =TS b Vs ¢
Ao 02 12
&oxn
e A1 13 | 397
sS4 o=
- H|LC|
Tof | F=7E ,H' AHE" -01 | -0t - 42
9= | v iy
TAY 01 01 46
3| I
DIAIE At A S 32 13 10
HE B 75 50 | 13.60***

**p<01, ***p<.001

(2% 3] POz 372N

FRHe 6714 (pC00DOE §olahA Uehdm, =
E“?ﬂ—?Oﬂ o MAHEHE FEHTY] T AW W

= 36%2 JEyth t3he 554 FFAE A
29l ZoA #ojd AMelo] 397 (pLO0DOE o3
A vEbta, Bitied Aol -42, AR
4602 UERETE FAH 2uA43E 10 (p0DA
fFostA vebgta, g4 FHEHoIH AFol U

= 1360 (pGCOODLE fodkA UEh} EE

Aol a9l 29 F Fod Aest BAH &
@ e AH FdaRdold AFd U BE

FuleEo] JFL ML AOT Ueksieh

44. A7 TAZH EAo] HAH ZEEE)A A

F A H=e 7o o= WA= FIF

AT SAZ EA wE A Fyrgold AF
of et = TFuj=E AAS] Ldotr7] s &
HAHAEA == ANOVAS Duncan testE A AISHS

=3

oy A=y g FHRGolA AF tE
T 2 Fujolx Alolo] A#o] A Lolrry] 9
Pearson®] F3#TA BN S HAASAT 24 23, A
He A ZY Ry ol AFol i Bl=d 23
o]l Atk B, FulgEs r = .09 (p<.05)2L
2 527 Afoz yehy dfo] YesE Frugn
7t =SS ¢ 5 Ui

o 2 F7 HY AF A& T 2 W WAl A
F AZel e Hxe Fujex ko] ANOVA &4
23, BEoAs o 2oz jlley, Frjol=
© Fghol 432 (p<ODIA elstAl vert s Al
Foll gk Fo Azo] w75 A EHRHlAd

AES THE nAHE Ao HaA,
101 40-20 | 20-30 | 30-40 | 40~50
D oe | o | o | me | HE | FR
Ej=
1= 1 3 | 364 | 367 | as6 | ase | 36 |
62 | (49 | (52 | (60 | (65 | (66) |
(SD)
ZT:H 200 | 315 | 335 | a3 | 33 | 324 |,
= | ae | o | o) | o | e | %
B | | A A | oA

**p<.01, A>B>C Duncan test Z =}
(£ 4] ijM S =2e2fo|M XZol| st = 3|7HEN

- 363 -



Ly
aQ

2+

=},
B o} -

of o

1

kel
il

4 B
=
o o3

ool A FFe WIAA Fou, v 2HA

6*0]:

ST
=l

L

L

o

=
=

o]

<)

R

)

WA Sy R Al

7}

3}
=

ol
B AT As, AR BEH F74EH A

e
Hd RN AFl I BEs T

Al

BEsl ool

ki3

of i

kv
-

1)

< A FZdEold A

7 of] A
H g

<

o

L

AE 93 o

7] 2k

=

2 B
T

7}

e avA 278 SFHAY

=i}
=

=

o

r

of chopst

=

A ZH RG] AFY
A& dsdt 795

o
u

il

AAdLe g3

oA

o]

ki3

g 9

AdTFE MR nHAE

=R
L

By 7

L
L

A4 53]

[e]

H

. a2,

|

A

IEE "3

o

FHE 7M. ol 24

A A
=

-

Heoz 9l

d

|

0

YR

o] A&l

A

hvs
-

A, e FAH 2
o4 AE )

=

BHaleoke] gjo] s = Heold Al
=

7] HsA 2o

w
A1
X

el
10°

3O

1

o

wjr

E

<R
w

Ly
ot

s
219=
g

‘1

= T

hvs
=3

)

kel
pil

o AelA o
el

F By 9 gAelds FeEeolds o

[e]

T

de7iet e @
of o

Ao
™

L

s

F 2 44 S W

Ak wEA 71

=

WA FE Rl A
T

)

£ #3 bl

=
3T

[e)

L

g
npA e 2 2HARe] A FH ROl AF A
o

i

Ll

&

gold Mg A=siof & oy Fosfok

< Aot

2}
X

AA | A
5]
- 364 -

=E
=
=
3T

I

o)

=
AH| &}
J gko

4

=
=

1)

ofuyt, s F# oA

E Yehd HoAM HEs Trje
A% a7 2Adet

gEegola Al

L

L

=

A, 2008). wHEkA

Gl

2006;
bl
A e Aol A, A

2 B WA AF AEL FEAA 7
7

Aol7} Lie}

[

)

‘04

= STl 2A AT o xo
A

AR, & AFllA AT

A Fg R o]

[e)

=
=
T

striete wreAl s ARG AF et

9 % welole

(BA4
8

0|
A
A
—

|

s
9



23
rsd (2008). TG sl vepd F R o
231z EAo) B AT, AFBUstn

ooy >
(R

re

~~

Do

()

S

*

o T oo
S
| —

£

=
)
=2
Lo
El
vl
_>|i
ro
=
Lot
e

Y

o

N

§(2003). T AnBA+9
b2 AF Azt 7}
Fl AAEHY =17

, A (2003). = AR FEA &
Z(K-CNFU): AH=71s
+s] ], 4(1), 79-101.

94 (2005). AH]A2] &
T TulEAN FEREHY] 5L T
s3] ], 6(2), 79-101.

14 (2006). [EAE= olm|Ae] we& BHAC
(Collaboratiom) 2Fe]  2mHzt Hl= AT,
stz gt gkl AALEHY =

& g (2008). T[Collabonomics ZejB 7 A3t
RS B YEYIE AESEs FYRY A

4§39 )
9 J

obFuE

N I

Ee)
1ok

A

o

2

do
1

=
o

JME%@%—HU\AHJ?U

o>
AC)

o
N

et

Sob

o

HEAS), AL 58D
whe . Q%A ol%3 (2000, B4 A e
AASQEAE HEo] HE BTG B
AT o718, 26(1), 3-14

vl (00 BAFOlsh HAF amlge] )
A ETD BAFE oo WAL 9% (B4
#3t3] ], 16(1), 103-110.

A 1994, BF] 128 BAF9} Fa
v £3. g=AlE sl ], 1(1), 59-82.

2% Q7. A TAelde Zendold
of tig A1, Foltista thetel AASHY =R
Svlel 009, A BAce AeviAsel &
HAbe] BAE A% @ FuloEe] WAE o

|, =gty ey HAEY =5
F9AA (2003). [AHIAY] ZEA &3
= g3 A, ofFistn vt A ALste]

o

A=

o

(2005). ToAHAS] AFFRIL BA=

of W@ d=), Aemstn vk HAss

o

o

(1997). Tolwme} o2& FAZ AH| Y
A1, AHAR NG wALES
273}, oA (2004). =HA
g4 T 9= -tdAY ggls A
A E38ts] |, 13(6), 927-934.

2k, AR, o] 3]
o FAE A . A& 1
, B A (2005). WA A
T7F WE Tl o= mA
Y3] ], 29(2), 231-241.

(2007). THAH4HS FHL=E g fAdl
o ZgrgolAl, AAsn thehd A}

off
2 2 oMt

[ed

2 e o
ot

o f ot o
1
1o
= (>
r<>l"l

o=
B

o|FH, && (2004

A}

o, et
N}

H

o,

2+

F T

o

fr & A
B>

e do
off
b it
HL

>

(200D. =HAE WFl W HE
w3AT), 96), 842-854.

e e A A A e

o0 18 fo Hu
oft i o
A

Y
2o

(%)
S
S
&
N
N
i,
2
=

m
oX
:11,
B
>
)

WA HEHA HAE I
, 21(2), 209-218.

(1997). TH&Ee] &HIAEH
ol B3 A+, At

rﬂ.‘.?‘.’.oiﬂ',q
o= O g 1>

L

1] 4

CP X b o o

> >
o

.
rO
M

ool
o |
B

(2005). TajA71de} e Ee o)A

4% 3 BEE], A0S Be o

> 2
)
fu

o 1o
rr
A

o A=

90}1‘1
N

N
% 4

ol

. FZ5 2008). = A 71 EdHE
o WE FHHE I #of, 4=

=
2 wEE [FFIRI,

o 2 oy
o

L

ox o -

o

32(5), 692-703.

Belk, R. W. (1988). Possessions and the extended
self. Journal of Consumer Research, 15(2), 139-168.
Kron, J. (1983). "Home-Psych: The
psychology of home and decoration; , New York
: Potter.

Mattessich,P.W.,Marta M-C,& Monsey, B. R
(2004). Collaboration: What makes it work,: A

review  of

social

research  literature on factors
influencing successful collaboration (2nd ed), ,
Minnesota : Fieldstone Alliance.

Silverstein, M. ], & Fiske, N. (2003).
up: Why consumers want new luxury goods-and

New York

Mrading

how companies create them; ,
Portfolio Penguin Group.
C. R, & Fromkin, H. L. (1980).

"Uniqueness: The human pursuit of differenc

Snyder,

- 365 -



ey , New York : Plenum Press.

- Snyder, C. R, & Fromkin, L. (1977). Abnormality
as positive characteristic: the development and
validation of a scale measuring need for
uniqueness. Journal of Abnormal Psychology, 86(5),
518-527.

- Tepper, K. T., Bearden, W. O., & Hunter, G. L.
(2001). Consumers’ need for uniqueness: scale
development and validation. Journal of Consumer
Research, 28(1), 50-66.

- Tepper, K, & Hoyle, R. H. (1996). The latent
variable models of need for uniqueness,
Multivariate Behavioral Research, 31(4), 467-494.

- 366 -




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 1200
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 1200
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000500044004600206587686353ef901a8fc7684c976262535370673a548c002000700072006f006f00660065007200208fdb884c9ad88d2891cf62535370300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef653ef5728684c9762537088686a5f548c002000700072006f006f00660065007200204e0a73725f979ad854c18cea7684521753706548679c300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken voor kwaliteitsafdrukken op desktopprinters en proofers. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents for quality printing on desktop printers and proofers.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020b370c2a4d06cd0d10020d504b9b0d1300020bc0f0020ad50c815ae30c5d0c11c0020ace0d488c9c8b85c0020c778c1c4d560002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /NoConversion
      /DestinationProfileName ()
      /DestinationProfileSelector /NA
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure true
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles true
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /NA
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /LeaveUntagged
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [1200 1200]
  /PageSize [612.000 792.000]
>> setpagedevice


