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Abstract

Publishing industry confronts with the revolution of
reading experience by the advent of smart devices such
as iphone, ipad and android tablet PC.

This research aims to describe the design process
about new paradigm of contents communication in digital

publishing through studying the attribute of digital
contents and the revolutionary progress of its
communication structure in terms of communication

design perspective

In the era of digital publishing 1.0, the industry
mainly focused on the efficiency of conversing process
from off-line feature to digital and the economic feasibility
in digital distribution structure. However, the advent of
digital publishing 2.0 era, which was followed up by
thriving of smart devices, the emotional contents
communication and creative media fusion are emerged
as core concept for new reading experience. This
research depicts the creative methodology to come up
media innovation to lead readers new life style in
developing digital publishing ecosystem.

Keyword
Smart device, Digital contents communication,

Digital publishing 2.0
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