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A Study of the Strategies to symbolize national brand as
environmentally-friendly image

- centered on agricultural product brands -
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Abstract

The image of national brand is a certain
intangible asset, which is located at peoples’
recognition and image. The symbol of national
brand, which is formed through symbolization
process, performs the functions of
differentiation, distinction, trust and guarantee,
and it helps a nation secure the relatively
superior status in national competitiveness. We
will have to strategically symbolize the
environmentally-friendly image, by reflecting
consumers needs for  “well-being” and
“environmentally-friendliness - the latest global
trend - on “Hwimori”, which was newly
produced and now being used for agricultural
product brands for export. If we do so, the
competitiveness of our national brand for
agricultural products for export will become
strong, and furthermore, it will be reflected
positively on  the international political
situations, in which the advanced countries are
making all their efforts in order to make that
sustainable environment, and thus, it may help
us increase national competitiveness on the
whole as well as the competitiveness of

agricultural product brands.
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